
	

Toma started her career in advertising as an Ac-
count Manager and copywriter on brands including 
Dunkin Donuts, Pearl Vision, McDonalds, Hugo 
Boss and Target. Toma recognized a need for help 
servicing foreign buyers in the global antiques in-
dustry and solved the problem by launching an in-
ternational business offering customized antique 
buying tours and art and antiques shipping trans-
port. The Antiques Diva & Co, using social media as 
the foundation of her marketing strategy. As CEO 
of the Antiques Diva, Toma Clark Haines runs a 
company working in 8 countries with a global clien-
tel, and is a recognized antiques sourcing expert 
and popular keynote speaker at meetings and con
ferences around the world. Her business success, 
global lifestyle, international travel and extensive 
knowledge on sourcing and buying European an-
tiques has put her in-demand as a speaker, 
writer and for appearances.

  Entrepreneurship: Building a Successful Business 
and Brand
  Female Entrepreneurs: Turn your Passion into 
Profit
  Building a Luxury Design Business through Social 
Media
  Mix Antiques and Modern: How to incorporate an  Mix Antiques and Modern: How to incorporate an-
tiques into modern lifestyles and design
  Global Lifestyle topics
  How To Source Antiques in Europe
  Making Antiques Accessible
  The Paris Flea Market - Les Marchés aux Puces: a 
historical view of the worl’s first flea market and 
how it has evolved to today’s design mecca
  Antiqes Diva Trendspotter and Style Guide
  Lesson in the Louis' - Learn French Furniture His-
tory as it relates to Sex and Scandalous amongst the 
3 famous French monarchs.



	

“Imagine that you have a best friend with all the inside scoop on the best places to 
find antiques and other treasures. Now imagine that friend has the deal not only in 
one city, but in many cities. And they are in Europe. OMG, as the kids say. Let’s go!”
-Coastal Lifestyle Magazine

“AD“AD caught up with Toma Clark Haines at the designer-frequented Paul Bert Ser-
petteat the Paris flea market, which has designated her as its official recommended 
guide. Her company, the Antiques Diva & Co., leads clients on private buying tours 
across Europe, steering them through the process, from sourcing standout pieces to 
getting them back to the States. We sat down for a quick espresso to find out what to 
look for when buying antiques, how to negotiate prices, and the best way to get big 
pieces home…”
-Architectural Digest

“Toma Clark Haines, The Antiques Diva, has been sourcing antiques in Europe for “Toma Clark Haines, The Antiques Diva, has been sourcing antiques in Europe for 
nearly a decade after creating the world’s largest antiques touring and sourcing com-
panies, The Antiques Diva & Co. With an unstoppable pulse on the latest in global 
antiques trends, among both the design community and consumers at large, Toma 
Clark Haines gives us her thoughts on what she expects in 2016. (This is trend fore-
casting gold!)“Trends Are Out. In 2016 more consumers will say “scr*w the trend.” 
Homeowners want one-of-a-kind unique finds that reflect their personalities. An
tiques and hand-made goods will dominate the interior design scene and allow con-
sumers to express their unique sense of style more thoroughly.”
-New York Spaces

“When The Antiques Diva Toma Clark Haines tells her insider tips for a destination 
like Paris—people listen. The Chief Executive Diva of Europe’s largest antiques tour-
ing company has spent years professionally guiding treasure hunters through more 
than eight countries including: France, Belgium, England, Germany, Netherlands, 
Denmark, Sweden. The Antiques Diva & Co. offers customized buying tours includ-
ing their award winning Paris Flea Market Tours listed as one of the top ten things 
to do on your trip to Paris. Here are some of her Summer Tourist in Paris Tips…”
-Design Life Network

“When this Global Tastemaker is not taking some of the top names in the design in“When this Global Tastemaker is not taking some of the top names in the design in-
dustry on buying tours, Clark Haines is also a freelance travel and design writer, an 
international public speaker and a social media guru. She is a champagne connois-
seur, a vintage Chanel addict and her hobbies include driving fast cars and gourmet 
cooking. Traveling extensively for work, she divides her time between her home in 
Berlin, Germany and each of her companies tour countries as well as quarterly visits 
to the USA.”
The Huffington Post



	



	


